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IN 2024, GIVING .
TUESDAY WAS HELD IN s '

UKRAINE FOR THE
SEVENTH TIME, USING
A NEW FORMAT.

The full-scale war that began in 2022 made us realize that one
day to talk about charity was not enough. Despite challenges,
Giving Tuesday took place in 2022 and 2023, bringing partners
together. However, it needed a fresh approach.

In 2024, it evolved from a simple "day of good deeds" into a day of
annual charity wrap up. What was once a one-day reminder of
the power of generosity has grown into a year-round initiative —
fostering a culture of gratitude, encouraging active engagement,
and systematically studying Ukraine's philanthropic landscape
while tracking its evolution.

% INTRODUCTION 03



HOW HAS THE
PROJECT CHANGED?

Our word of the year was “engagement.”"\\CRag[e Wl IEWWEVA igelag R[S
word “charity” and focused on the deeper force that drives
ordinary people, as well as our partners in the public sector,
business, and government, to take action for society and the
future — i.e., engagement.

What makes people help each other? What discourages them?
What makes mutual support go beyond just donating money
and/or time? Throughout 2024, we explored these questions by
studying the practices of one of the most active and caring forces
in Ukrainian civil society — business.

o -l‘.
S
L

e

O HOW HAS THE PROJECT CHANGED?

L

04



LUlegpnn
R1IBTOPOK

WORKING WITH BUSINESS




HOW DID WE EXPLORE
CORPORATE SOCIAL
RESPONSIBILITY?

VY &

1ST STEP

We shared the preliminary results
with businesses and non-profit
organizations to encourage a more

Conducted 60 intervi t l
onducte INTErviews Lo explore active dialogue and collaboration

the phenomenon of social
responsibility in Ukraine

<&
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We compiled a guide to
document and systematize the
best practices of social
responsibility and civic
engagement, as well as to
reflect on their potential with
the help of experts.

4THSTEP

We convened a business
and public sector
conference that became a
platform for collaboration

% WORKING WITH BUSINESS
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I NT E RVI EWS 60 in-depth interviews with representatives of Ukrainian business,
the public and creative sectors, as well as experts, provided us

with a wealth of material for reflection.

Head Of Communications, HenapTameHTy _, -_ i : mono-KiT

Ajax Systems KoMyHikauiu HBY i 3 O R OsiagE SR D

Eosromet rmare o et | | rapriepeTaA B HBY HE BAPTO

BI3HEC NOHA[ 80% HALLIOI NMOPIBHIOBATU CEBE 3
AJAX SYSTEM; N = ’wmmﬂ: HEY KOMAHOM — B YKPAIHI. IHLULMMW KPATHAMWU, OE 1
BIJIbLLUE POBMO, " PO3MOBIQATU YKPAIHUAM TOMY MU TOYHO HEMAE BIVHWA

HDK TOBOPVYMO y [APO MNATDKHY BE3MEKY? 7 3HAEMO, LLIO POBUTU MacPau U =2

Our findings turned into an Instagram series and articles on the
Giving Tuesday website and in the media. They immediately
inspired other businesses and organizations to be engaged and
find their own path to social responsibility. And those who were
already on their way received support and new ideas.
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MPE3EHTALIA NMPOMDKHUX PE3YJIBTATIB OOCNIOXEHHA

CrniJibHA CIrPABA

IpuHa YrHiBeHKoO

KpeaTuBHa CTPaTEernHs
Zagoriy Foundation.

OkcaHa JInxoXxoH

MapKEeTUHIoBa OUPEKTOPKA
Zagoriy Foundation

Po3moBa npo Te, K yKpaiHCbKUMX (3 7 nucTonapa 2024
GisHec BuaABnAe HeBanpyXicTb ® 17:00
*online (6e3 3anucy)

Lilegpun
BIRTOPOK

PRESENTATIONS OF
INTERIM RESULTS

THROUGHOUT THE YEAR, WE FOR THE
FIRST TIME INVITED BUSINESSES AND
THE PUBLIC SECTOR TO TALK ABOUT
COOPERATION

In 2024, we conducted two open presentations on the outcomes
of our survey of social responsibility, engagement, and social
impact of business. Afterwards, two companies requested
customized presentations for their teams.

It turned out that Ukrainian businesses tend to take responsibility,
but cannot always systematize and direct their efforts to achieve
the desired result.

% WORKING WITH BUSINESS
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THE ENGAGED: A GUIDE TO CSR

A DOCUMENT COMPILING THE

EXPERIENCE AND BEST PRACTICES

OF UKRAINIAN BUSINESSES IN SOCIAL

RESPONSIBILITY DURING THE WAR

Businesses in Ukraine develop corporate social responsibility not
only within the CSR and ESG paradigms but also through
corporate citizenship. During the war, and especially amid the
full-scale invasion, the contribution of businesses has become
particularly visible and significant.

In our research, we focused on experience and practical insights,
hence calling it a "guide” — to highlight the diversity of our
findings. The result is 200+ pages of practical cases and insights
worth sharing.

DOWNLOAD THE
GUIDE IN UKRAINIAN
OR ENGLISH.

% WORKING WITH BUSINESS 09



THE ENGAGED: A GUIDE TO CSR

PO20IN 1. HOMY BIZHEC OCINOMA

3 aTU coLlianbHi

e crano

TOMY 3anovYaTKyBaB
1eTi gonoMaraTtu
epocna B NPOEKT
0 3 NapTHepamMn
HCbKOK BipXKeto

n Mawa» Ta il
EdpocrHIHOK MU
aiTok. CrnoyaTky
oaunacs

OYATKY

 pokyc amicTUBCA
oTpuManmu
SPOXKUX aTakK.

Yci ui pokn
aTpMbyToM
«[Joporn nobpa» €
dioneToBE rOPHATKO
3 €EAUHOPOIOM,
rMosiBa AKOro Ha
A3K WOG cBinunTb
MpPo noYaToK

08 Hanois, HaLwi

TOPATYHOK ONTAYMX

3 NPOoAAXy MU

ANNEKTYBaHHA

, A€ PATYIOTb AiTen.

3a yac noeHoMacLITabHOl
«Joposi pobpa» Taky pori
8 nikapeHb. 3aranom sza 18
3aBASIKM MiNbUOHaM yKpail
aonyvanucs, npupdann of
ana mamke 40 guTauux il
pizHoro npodino. e nanc
BPATYBATWU TUCAY ANTAYN)

Y HAC NMOBHOMACLUTAB
MW COCOKYCYBAJTACH H,
HAMPAMAX JOMOMoOrm

MpoekT «[lanbHe, Wo paATy
zabesnedsHHs NanbHUM €k
AKI BUBO3ATb LIMBIMTbHUX 3 |
nopaHeHUX BIMCbKOBUX 3i ¢
NpudpOHTOBUX NMYHKTIB. F
iHILiaTMB OTPUMYIOTb CUCT
nanbHum. Cepen HUX — «
«LleHTp cnaciHHA XUTTa»,
MNepwmnin nobpoBosibYKil M
iM. M. Muporoea, l'ymaHiTa
&naropginHoro doHay Cepr
“Mraxu” eig b® “Biguyn", E

«WOGOHb Jonomormny —
MNPOEKT, B Mexax axkoro W1
pPisHOMaHITHI iHiLiaTKBWY 3 1
obopoHu. Halua zapava —
onepaTUBHO N aApecHo 3a
noTpebu 3aXMCHUKIB, 3any
WOG. Mu npocyBaemo ¢ir
ACHaTy» — riCTb FOIOCYE 3
Nocnyry, Kynyroum i1, a Meg
npudyTKy. TepuTopito 3609
AN BOnoHTepis Ta 6narop

Q@ Uleapuii sisTopok

PO301N 1. HOMY EIZHEC 00N @ ezypuii aiaTopok PO3[1J1 1. HOMY BISHEC [1IONOMATIAE?

Akapemina kasn WOG — coLianbHUn
OCBITHI NPOEKT, LLO MAE Ha MeTi
NiaTPYMaTU BETEPAHIE Ta BETEPAHOK Ha
LINaxy peiHTerpauii B UMBINbHE XUTTS,
a TaKoX AaTy KOMMMEeKCHI 3HaHHA

ANA BIAKPUTTSA BNacHoO! Kae'apHi.

AKLLO paHille OfMH NPOEKT 3aBepLUYBaBCH

i NULe Toai NOYMHABCA IHLIWIA, TO 3apa3
MOXXeMO pearisoByBaTh KiflbKa ofHOYacHo.
KoXeH 3 HUX Ma€ CBOKO YHIKarbHY MeXaHiKy.
MNMpumipom, e moxke ByTun 36ip «HeBngnmun
wmT» Big bnaropinHore ¢oHny Cepria
MpuTynu, Ha skun WOG nepepaxyeas 2
MIH FPH, @ CNiNIbHOTa NPerpamMm N1I0ANbHOCTI
PRIDE poHaTtuna HakonuueHi 6onycu. Ak
pesynbTaT — cyMapHo 5,8 MNH cnpAMoBaHo
doHay Ha 3akyniemo PEbiB. BogHovac y
Mexax NpoekTy « MEGAKABA poHaTuTb Ha
Kpuna» rocTi Manu 3mory npmabdatm Ha A3K
yrntobneHi Hanol B ropHaTky MEGA, a WOG
3 KOXXHOIO TaKOro Haroko NepepaxoByBas

5 rpH po BO «[lirHitac» Ha 3akyniBno
BiTumsHAHUX BIMJTA ARES 6puragHoro tuny.

ABo w «WOGOHbL JOIMOMOTI . 36upaemo
3ariH pofoTiB» — CMiNIbHUI NPOEKT MepeXxi
A3BK WOQG, lNMpueatbanky Ta bnarogiviHoro
¢doHny Cepria MNMputynu. B noro mexxax Hawwi
rocTi 3anpaenanmca Ha A3K GpeHpoBuMm
nanbHUM Mustang. 3 KoxHoro npugbaHoro
niTpa WOG nepepaxoByBaB 3 BIACHOMo
NpubyTKy 1 rpH Ha 3aKyniBAKO «3aroHy
poboTiBY i3 pofoTU3CBaHUX Typenem
«LLlabna» Ta nnatdopm «Pucb», a za
po3paxyHKy KapTkoto [NpueaTbaHky, 6aHK
aopaeas we 1 rpH. 3a 2,5 micaui Bganoch

zugorly
B foundation

< S FEHHALIA KAPNIHCBbKUA
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- AupeKTop 3 MapkeTuHry WOG
akymynioBaTu noHap 64
60% 360py 3abezneun
WOG, aika 3anpaenanag
Ta pospaxoByBanacs K
[o npoekTy Takox gon
yeMnioHka Onbra Xapn
bnaroginHomy dporay g
wabnio, KOTPoIO 3aBAa
YKon Ha uboropidHux O
Mapwxi i 3pobyna «30m4
AYKLiOH, Ha AKOMY MPO,
MIH rpH. Lle sickpaeui
CUHepria ga€ Baromi pe HEBAMLOY XXI 18 POKIB

Ha Habnwkernns lNepe

MEPEXI A3C WOG

COLIANBHI TA BITAFOLOINHI MPOEKTU
CTBOPIKOKOTBCA TA 3AMNYCKAKOTBLCA OUPEKLIIEO
3 MAPKETUHI'Y WOG Y CIIBIMPALLI 3 IHLUKMIA
CTPYKTYPHUMU MIgPO3OITTAMU. HAMATO 3 HUX
PEANIBYKOTBCA Y MAPTHEPCTBI 3 BIBHECAMU

TA BNATOOIMHUMUK OPTAHIZALIAMW

Yacom BenvkumM 6izHec AK LLE MPALIOE?
cnienNpauoBaT! TUTYIT
" KOHKYpeHLUiA 3a ayau
coLianbHi Ta GnarogiviH|
ByTn NpUBOAOM ANSA €O
MeXax ranysi, Tak i nos
Yy KOMaHOW OepXXaBHoI |
3a5y4yac HaNWUpLLE KO.
CBOIX iHILiaTUB, AK 11 LS
—

E zagoriy
foundation

WHAT DID WE LEARN?

Being a socially responsible business
in Ukraine today is not just a trend
but a must-have, for it is seen as a
contribution to victory and an
investment in impact.

Businesses are creating their own
foundations and non-profit
organizations, seeking systemic and
effective change here and now.
Experts claim this duplication and
hybridization of functions will persist
until the end of the war.

WORKING WITH BUSINESS
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THE ENGAGED: A GUIDE TO CSR

WHAT DID WE LEARN?

Corporate social responsibility in Ukraine is not necessarily tied to a
company'’s core business. |T specialists rescue animals, while
lawyers deliver vehicles to the military — they take on
responsibility where they feel they can make a difference. In
Ukrainian businesses, social responsibility exists not only as part
of a business strategy but also as an employee-driven initiative.

© Wezpuii aistopok PO30IN 1. YOMY BISHEC [JOMNOMATAE? pHi a1aTOPOK

PO30I/1 1. YHOMY BISHEC [IONMOMATIAE?

CEPIIA NYKAYKO

CEO 31 Group («Moe MicTo»,

«[onosigai», GladPet),

Lo € yactuHoto KCB- heMo pgoBoni cneyudivHy Uinb y
HanpsiMy Netpeak Group il — NepenTn 3 TPETHLOrO CBITY B

", He 3MiHIo4YM reorpadiyHoro

eHHA. LM, BnacHe, i NosicHIOETbCA

TS HalWMX NPOEKTIB. HUHI y XonguHry
ecu, 3 rpoMafchbKi opraHisadii Ta 1200+
iB MO BCbOMY CBITY, a eKocuctema

iB couianbHOI BignoBiganbHOCTI,
BTINTIOEMO, Ma€ YOTUPU PIBHI.

KENC NETPEAK GROUP

1 — ue posroTpmBani couianbHi
BW, CTBOPEHI pecypcoM KoMaHau Ta
IHLUIMX KOMMaHin-
’ E MAMBYTHE - napTHepiB.
HEBAULOY XI 10 POKIB T Hanpwuknag,
’OM “Moe micTo",
GladPet. BoHu
OCTI iHPPaCTPYKTYPHI,
ILLIMX BIBHECIB» | To6TO 6yAb-
AK LIE MPALLIOE? KCB-HAINPAM OlIKYETbCA COLLIATTbHMU aKuii GizHec
MPOEKTAMU TA IHILLIATUBAMW HA PI3HUX
PIBHAX. 3 2022 POKY KOMIMAHIA MAE
DOHO NETPEAK GROUP FOUNDATION

LONTYYUTUCH [0 MPOEKTY Y MPOsBi

CB. Opyruin — kopoTKoTpuBani

Y, NepeBa)kHo MiniTapHi 36opw, 3
iMHUMK doHOAMM, BONOHTEPaMMU,
BaMu Ta KpaygdaHguHr-nnatpopma
Binan” aK iHbpacTPYKTYpPHE pilleHHS.
— ue iHguBigyanbHi iHiLiaTUBKU

abo KoMnaHin xonguHry. Hanpuknag,
: ha Choice31 6pana y4yacTb B nporpami
eration, a INnWeb koHcynbTytoTh
DyTKOBI OpraHisauii 3 oTpyMaHHs

zagoriy
foundation

rpaHTy Ha peknamy Big Google Tay
OUDKUTan-peKknami 3aranom. HersepTtui
piBeHb — Ue NigTpuMKa npauiBHUKIB,

AKi MOBinisyBanuck, Ta iXHiX poguH.

Yce ue — y 30Hi MOE€i BignosiganbHocTi. | Bce
ue He Byno 6 pyHKUioHanbHUM 6e3 ocobucTol
BiQNOBIganbHOCTI KOXHOro npauiBHuKa. BoHu

30aTHi B3ATU Ha cebe BignosiganbHIiCTb Ta

3pO6MTM BCe CaMi, a MOe€ 3aBaHHA — BYaCHO

nigcMnnTN HeobXigHUMK pecypcamu.

Komycb 3 KOMNaHili 4OCTaTHLO MNPOABNATU
CBigOMe rpoMafsfiHCTBO Yepes AoHaTu

po doHAiB, a KoMychk xoTinocs 6 GinbLuol
3anyJeHocTi. Mu MoxeMmo ue gaTtu, Tomy
Lo BMIEMO BTINOBaTKU CcoLlianbHi MPOEKTU
Ta 3HAEMO, AK BNPOBagyKyBaTU NO3NTUBHI
3MiHM 3apas, a He KONMUCb NoTiM. Tox
Hawe ManbyTHe — ue B6yTu NnpoBaigepom
coljianbHol BignoBiganbHOCTI Ans iHWuX
Bi3HeciB, amxe NooauHLi MU He CTBOPUMO
[OCTaTHLO MiACTaB ANs NOBEPHEHHSA
nogen goaomy nicns nepemMoru, ons
BiHOBNEHHN Ta po3bynoBu KpaiHu.

% WORKING WITH BUSINESS
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THE ENGAGED: A GUIDE TO CSR

WHAT DID WE LEARN?

BUSINESS ENGAGEMENT IS NOT
ALWAYS ABOUT MONEY.
SOMETIMES, IT IS ABOUT
RESOURCES, EXPERTISE, HANDS,
AND HEARTS, AS CORPORATE
VOLUNTEERING PROGRAMS
DEMONSTRATE.

THE MILITARY, HEALTHCARE,
AND HUMANITARIAN AID ARE
THE THREE KEY AREAS WHERE
BUSINESS CONTRIBUTIONS ARE
MOST IMPACTFUL.

MILITARY FOUNDATIONS
REPRESENT A NEW TYPE OF
CHARITABLE ORGANIZATIONS.
IN THE COMING YEARS, THE
DEVELOPMENT OF CIVIL-
MILITARY PARTNERSHIPS WILL
BE A KEY AREA OF GROWTH.

% WORKING WITH BUSINESS
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THE ENGAGED 2024.
CSR CONFERENCE

A PLATFORM FOR INTERACTION AND
SEARCH FOR A SHARED VISION OF THE
FUTURE FOR BUSINESSES AND THE
PUBLIC SECTOR

On December 3, at Genesis Space, we launched a new annual
conference. It is one of the biggest events of the year dedicated
to social responsibility and social impact, where, we hope, new
partnerships will emerge.

GUESTS

C-LEVEL SPEAKERS

% WORKING WITH BUSINESS
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COUIANBHUX IHILATUR
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: il imigk YKpaiHH
o hopoworo T

W IEPIB “BIHHEP ABTOMOTUE» /K1 2024 tieapi 4] zagoriy

BIBTOPOK foundation
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THE ENGAGED 2024.
CSR CONFERENCE

WHAT MOTIVATES BUSINESSES TO GO CULTURAL ROOTS OF SOCIAL
BEYOND THEIR CORE OBLIGATIONS RESPONSIBILITY IN UKRAINIAN SOCIETY

AND SUPPORT THE COUNTRY

ISSUES DISCUSSED

HOW BUSINESSES CAN COMMUNICATE
THEIR SOCIAL PROJECTS AND
INITIATIVES

% WORKING WITH BUSINESS
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THE ENGAGED 2024.

CSR CONFERENCE

HOW BUSINESS CAN STRENGTHEN THE
ARMY

[Toxunamu ; cede )

TEAM ENGAGEMENT PRACTICES

ISSUES DISCUSSED

.
-
Sene

HEBAMIY K] 2024 Q Yezpwi [ zmgory
("CoisHec TA wOHAN.
NANDOIrAKW B3AEMOOII
& o R
PNV &
. G, s o 8 ey
& . ("Q‘ % — 4
4 \\ 2 ' \\

LIFE HACKS FOR BUSINESS AND
NONPROFIT ORGANIZATIONS'
COOPERATION

% WORKING WITH BUSINESS
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THE ENGAGED 2024.
CSR CONFERENCE

HEBAMOY)KI 2024 Q) Weapnn
818TOpPOK

zagonri
B found:tion

SOCIAL RESPONSIBILITY AND LOCAL SOCIAL RESPONSIBILITY AS PART OF A
COMMUNITIES PRODUCT

ISSUES DISCUSSED

AK pobuTK
po6po
be3neuyHo

Hapin dexnucrok

LEGAL ASPECTS OF PROVIDING AID

% WORKING WITH BUSINESS
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THE ENGAGED 2024.
CSR CONFERENCE

MEDIA ABOUT THE FIND OUT MORE IN THE
CONFERENCE: MATERIALS OF:
The event's media partner is NV. Mind.UA, Vector, Marketer, Radio Skovoroda, Liga.net,

womo.ua, Rubrika, Platfor.ma, Happy Monday

Radio Skovoroda's traveling studio recorded
interviews with conference guests and speakers:

- mARANENE PANID
SNOVORODA =«

% WORKING WITH BUSINESS 19



CONCLUSIONS AND
PROSPECTS

CORPORATE SOCIAL RESPONSIBILITY HAS EVOLVED SINCE THE
FULL-SCALE INVASION.

Today, the three main areas of focus are military support, health
care, and humanitarian aid, as these ensure the country's resilience
and endurance. However, businesses are gradually starting to think
about the future, seeking new ways to drive positive change.

IN THE COMING YEARS, WE EXPECT TO SEE NEW FORMS OF
CROSS-SECTORAL PARTNERSHIPS.

Currently, much focus is on military-civil cooperation, but
attention is also shifting toward community development and
reconstruction, education, and many other areas.

WORKING WITH BUSINESS
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ANALYSIS OF THE
NONPROFIT SECTOR

In 2024, we returned to systemic analysis to enable
our sector colleagues to make data-based

decisions. In previous years, conducting a large-
scale sociological study was not feasible, as societal
changes were happening at the rapid pace of war.
Instead, we focused on a few targeted studies of key
trends.

Unfortunately, Ukrainian society is getting used to
the war, making a comprehensive study relevant
again. It could shed light on the real situation and
help develop engagement and fundraising
strategies.

4,8

2019

4.5

to the consolidation of society.

(The start of the full-scale invasion led
A

£ F

6,/

In 2024, Ukrainian society remains
actively engaged

The COVID-19 lockdown in 2020-2021

affected the civil society sector.

2002

2022

2024

@ ANALYSIS OF THE NONPROFIT SECTOR
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CHARITY SURVEY 2024

Lezpui
BiIBTOPOK

METOLONOriAa oocnin;

HocnigxeHHa cekTopy 6narofitHocTi € 6araToKOMMNOHEHTHUM Ta BUPI3t
crekTpom s3aemoain. OCHOBHOIO METOKD AOCNIAXEHHS € BUSHAYEHHSA C1
6naroginHOCTI, PiBHA 3aNy4eHOCTI YKPaiHCbKOro CycninbLCcTea Ao bnarog
B3aEMO3B'#3KiB FPOMaACLKOro CEKTOPY B YKpaiHi.

OocnineHHA Byno nposeneHo y 3 etranu:

1. 3aranbHoHaUioOHanbHe AOCNIAXEHHA
« Metoa: CATI (TenedoHHe iHTEpB'10)
« Bubipka: 2400 pecnoraeHTis BikoM Bia 18 pokie

2.5kicHe focnigxeHHs 3 NPeACTaBHUKaMMU MPOMAACLKMX Ta BnarogiiHu,
» MeToa: MunbuHHI iHTeps'lo
» Bubipka: 20 npeacrasHUKiB HeypaaoBux opraHisauin (HYO)

3. KinbKicHe onuTyBaHHA NPeACTABHUKIB FPOMaACbKOro CeKTopy
« Metoa: CATI (TenedoHHe iHTeps'io)
« Bubipka: 400 pecnoHpgeHTis, npeactasHukis HYO

)

cyYcninbCTBO

73% nonen NoxepTayBani KOWTHW BNPOOOBX POKY

33% nonen NOXepTeyBani KOWTH BNPOAOEX MiCAUA

OOHOPU

« 2900 rpH NoXepTBYyBaNV 3a OCTaHHIW

MicsUb;
« 26% xepreyoTh GnarogiiiHum doHaam i
68% sincokosocnyxBosuamM
43% ponyumnuch Ao 4% HaceneHHs obpanu
BONOHTEPCTEa 32 xoua 6 oguH poHa ans
MUHY KA PIK BONOHTEPCTBA.
—————— > | BONoOHTEPN | ¢——>
19% ponysunuce no « 42% oprawizaulin
BONOHTEpPCTEa 32 OAIOTL i3
MUHY M MICALb BONOHTEPaMMU
« HasuacTiwe
opraizauii Hanuacriwe
3any4aloTh A0 5 3sepTanThes
BONOHTEPIB 1o Yepsororo

» 57%3Mornu Hassatu xo4a 6 onuH GoHg
CROHTaHHO

+» Morap 90% noaei 3HaloTs xoua 6 oauH
¢oHa 3i cnucky.

» 86% niopen ponyunnucs no
BnaroainHoCTi

»  40%noBipAOTL GOHABM 3aranom

13% noaen orpumyeany gonomory y 2024 poui

~

Xpecrta; Kapirac 1a
OOH

« 33% oprauizauin
B3AEMOAIOTH i3
6GnarooTpuMysadamm.

« Hait6inbLui npobnemu
8 OBMexXeHOMy
diHaHCcyBaHHi Ta
36inbLeHHi KinbkocT!
HYXASHHMX

Bnaroorpumysadi
nonomoru

« MpanHTOBa AONOMOra — 39% Bioaxery:

« HaceneHHa — 31%;

« BizHec - 25%;

« 4neHcbki BHeckun - 5%.

« 20% opraHi3auin perynsipHo B3aeMOAIoThL
3 6izHecom,

« 18% - 3 iHO3eMHUMK AOHOPaMKN

39% e3aemopniloTs 3 Micyesolo snaaoo Ta 17%
3 UEHTPaNbHOI BNANOI0

HanyacTiwe npobnemoio € Blopokparia 1a
He3auikaBneHIcTs 3i CTOPOHU Bnaav

« 49% MaloTh MeHLW AK 5 NpauiBHVKIB

« 44% oprani3auiit perynapHo B3aEMOAII0TL
3 IHWKUMK OpraHizauismm

« ¥ 2024 poui 37% i3 Hux peanizysanui
NPOEKTH B KooNnepauii 3 3-5 opranizauismMm

« Ha 6.9 310 8 cepeHbOMY OLIHIOTL
BnacHy epekTUBHICTL

vavdao

o

Oocnicpkerka cthepu Cnarogiamocti | 13

Charitable Giving Index
in 2024

of Ukrainians engaged
in charity

average monthly
donation of a Ukrainian

of donors prefer
making reqgular
donations

ANALYSIS OF THE NONPROFIT SECTOR
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CHARITY SURVEY 2024

DOWNLOAD THE
CHARITY SURVEY 2024

A NATIONWIDE CHARITY SECTOR

BAMIBICTb BINAroOIMHOCTI "OOINHOCTI

SURVEY WITH INFO SAPIENS
REVEALED THAT WE WILL S R e AT i R T B S e el - — e
CONTINUE DONATING JUST AS WE e B ok IR & .. B FEEEE

HAVE BEFORE - .y

Inaekc: 9,3 Hs% 1% 3% 1% 8% 72% o g Heg 7% 6% 5% 2%5%
Our respondents included 2,400 Ukrainians aged 18+ and 400 acanon Y0 oubtoorssxnuscrs raroivoct vanyse RN
NGO representatives. We also conducted 20 in-depth interviews 3}%1.0«1"":“3525feﬂjéx‘?;‘fal%’liiiiféii?iiiiﬁ;ﬁ2315’56”"”" L
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GIVING TUESDAY AND
YOUTH

IT IS IMPORTANT FOR US TO NOT ONLY EMPOWER TODAY'S
CHANGEMAKERS BUT ALSO INSPIRE FUTURE ONES.

That is why Giving Tuesday in Ukraine has responsible and active
partners working with the young generation. Within the project,
the National Bank of Ukraine has been working with children and
educators for several years already, while the Ukrainian Catholic
University focuses on youth and students.

Ukrainian
Catholic
University

O YOUTH AND CHILDREN
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Open lecture on charity at UCU with
Andriy Pyshnyy
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WORKING WITH
CHILDREN

FOSTERING ENGAGEMENT TOGETHER WITH THE NATIONAL

BANK OF UKRAINE

Every year, in the lead-up to Giving Tuesday, the National Bank
of Ukraine organizes several activities for children and teachers,

some of which have already become traditional and highly
anticipated. In 2024, the entire program ran from December 3

to December 24.

National Bank
of Ukraine

% YOUTH AND CHILDREN
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WORKING WITH
CHILDREN

700 252

children participated in the contest lessons of “Kind heart —Ukrainian

"Respect, Understand, and Be soul” were held based on the NBU

Grateful!" regarding ethical materials about successful MORE ABOUT IT HERE:
communication with people with philanthropist entrepreneurs in

disabilities Ukraine's history.

538 1610

of educational institutions joined the educators joined the “Charity School:
Marathon of Good Deeds; the most Inclusion” project.

popular areas included support for

the military, animals, and

environmental preservation.
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WORKING WITH e
YOUTH

INSPIRING YOUTH TO
BE ENGAGED

The Ukrainian Catholic University serves as a platform for Giving
Tuesday events for youth. Last year, the university hosted the
head of one of Ukraine's most influential charity foundations,
Serhiy Prytula, who had an open conversation with students.




WORKING WITH YOUTH

IN 2024, THE GOVERNOR OF THE NATIONAL BANK OF UKRAINE
AND CO-FOUNDER OF THE VIDCHUI FOUNDATION, ANDRIY

PYSHNYY, VISITED FOR AN OFFLINE AND ONLINE OPEN

INTERVIEW.

He shared his journey into philanthropy and creation of his own
foundation with his wife, born from a personal experience of
hearing loss in the midst of life. Today, Vidchui helps people with
hearing impairments to socialize and rehabilitate.
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Open lecture on charity at
UCU with Andriy Pyshnyy

1300+

STUDENTS JOINED ONLINE
AND OFFLINE

\Z

YOUTH AND CHILDREN
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COMMUNICATION
CAMPAIGN

ON DECEMBER 3, WE CALLED ON INDIVIDUALS,
ORGANIZATIONS, AND BUSINESSES TO SHARE THEIR
CHARITABLE ACHIEVEMENTS OF THE YEAR.

We based on an insight that the best motivation to be engaged
in charity is through real-life examples. Hence, it is important to
tell about your donations, volunteering, or other forms of aid.

The campaign started offline with outdoor advertising, which
continued our communication line “"Goodness should be loud.”
To support this, we developed a digital format for joint posts on
social media and launched a year-end flashmob. Additionally,
some partners chose to continue their traditional activities or
host their own events leading up to December 3.

givingtuesday.ua

Ta WoaHSA

4

Llegpun
BIBRTOPOK

zagoriy
foundation

% 2024 CAMPAIGN
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Co M M U N I CATI O N Our partners, Big Media, handled the offline part of the campaign

featured on billboards in 17 cities across the country.

of:\\%1>7:\[e1, COVERAGE: 2 348 000 PEOPLE
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COMMUNICATION
CAMPAIGN

26 BUSINESSES

joined the wrap up in social media

Eleks, KSE, Dila and Dila Foundation, See the Victory Charity
Foundation, Dobrobut, Avenga, Abto Software, Masters, Better
Mobility, as well as projects of the Zagoriy Foundation bureau —
Common Good Space, Varangian Dogs & Cats Adoption, and
Zagos farm — shared their results with us for the first time.

Giving Tuesday was celebrated by FC Dynamo Kyiv, Hromadske,
private schools, and educational centers: Inventor School, Grade
Education Centre, M Andryk International School, etc.

Traditionally, we were supported by DniproLab, MixMart,
Darnytsia, and the Zaporuka Charity Foundation. We thank them
for their participation and systemic approach.

NOBAY
{{} ZAGOSFARM Onepsmory

BNATOAIA

o
sonoor | AOBPOBYT
() 3A0pOB A KpaiHM

lzl‘:\\\ v °
better W/, M’ANDRYK Q'S oot
mObIIIty \:"‘g;.:z; International School ‘ ' noﬁpq

DILA
FOUNDATION

@H INPOAA 5> KSI: ' Foundation
MIKC%MAPT

HeobxipHe nopyu

m bnaroginHum ¢oHA

\ VARANGIAN
oYl DOGSand CATS

J‘\ ADOPTION

Abto
Software

2 eleks

EDUCATION CENTRE

PN\ avenga

d AAPHUUS

hromadske ~ JANOPYKA GRADE g master.of.code = ***
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#LWEOPUUBIBTOPOK #NAHLIOXXOK_HEBANOYXXOCTI

BCECBITHIA OEHb OOBPUX
CrPAB: 94K JoNny4YnTuncyd o
LLIEOPOIO BIBTOPKA Y 2024 POLII

Posnosinun gna Happy Monday

3 rPyaH4
2MPH 3 KO)'KHOFO FTAPA4YOIO
HATOIO NEPEPAXYEMO HA |o6oa Ta Typ60oTa 4ONOMOrAM HaM 3HANTH
NMNOTPEBUN 3CY aiM gnsa 81 6e3npuTyNbHOro XBoCTUKA
oz s o= s @ S
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st KSE

MigmpuMyemMo YKpPaAIHLIB
pa3oM -y Llleapumn BIBTOPOK
| LLOOHSA

AONoMm ;.
LLE HALUE

70+ MMH FPH — 6naroniiit
BHECOK [JapHWu Uiy 2024

“madr | 'HbBMMVI XUTTAMMU, AKi 3'aBuUnuncs LUbOro pOKy
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How ELEKSers
create change together

., Haw pik nobpux cnpas
eleks Y aonboe >
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CHARITABLE
ACTIVITIES

WE ARE ALSO GRATEFUL TO MIETEEEEIRER ] celebrated Giving Tuesday by

THOS E WHO FO R M E D TH E| R OWN volunteering and learning to weave camouflage nets.
The Zaporuka Charitable Foundation [RE SR CIERIEl e

C HAR |TY TRAD |T| O N S AN D schools to hold charity fairs or other events to support their
seriously ill peers.

DEVELOPED SPECIAL ACTIVITIES
For the second time, MR gdheld a campaign involving a special

I—EADI NG U P TO DECE M BER 3 charity offer. On December 3, two hryvnias from each coffee
purchased were redirected to the needs of the Ukrainian Armed
Forces.

=134 dgalel N4 called for downloading its own app with an
accessibility map and assessing the accessibility of several places
around.

ML GCRAELC LT [ET N B LT FAY. [T o1 Y W &0 1414 developed a game on animal
care and presented it at the Foodoteka food market in the lead-
up to Giving Tuesday.

% 2024 CAMPAIGN
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COMMUNICATION
RESULTS

THROUGHOUT THE YEAR, GIVING
TUESDAY WAS ALSO COVERED IN
THE MEDIA. WE REGULARLY
COMMUNICATED THROUGH OUR
OWN CHANNELS AND RECEIVED
REQUESTS FOR PARTNERSHIPS
AND JOINT COMMUNICATION
PROJECTS.

2 070 000

publication coverage

1354

mentions of Giving

Tuesday in social media
in 2024

4112

publications saved

216

mentions of Giving
Tuesday in social
media in 2024

% COMMUNICATION RESULTS
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THE BLOG OF
ENGAGEMENT

@ LLleanﬁ BiBTOPOK BNOr HEBAVAQYXOCT! + CTATUNAPTHEPOM + Q & ENG

LEQPUM BIBTOPOK 3 rPYHA ( 169 AHIB 09 roguH 35 XBUNUH 57 CEKYHJ.])

BJ1OI HEBAUYXXOCTI BIJIbLLE CTATEUN -~
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Projector Foundation: YkpaiHa
MabyTHbOro — L& KpeaTuBHUA
xab

( couianbHuisBisHec )4 i -
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NYH: Hasiwo 6izHecy rpomaacbka opraxizauis —r

Throughout 2024, abridged interviews with socially responsible ™ by Meé: Hawi 6narogiHi nponl—

businesses, public figures, and volunteers were published on , 8 peanbH¢ GnaropiiiHi _
GiVing TueSday SOCial media, W|th full ones appearing on |tS (W) Wurai 4 x0 BpeHp opsry yMeBmeSpoxiaaévf(‘oMmﬁe. BoH TT———
we b Slt e. o o NoYMHAaNM 3 OfHIEI LLBaYKy, a Tenep MaloTb KoMaHay 330:0¢i6 Ha Bikrop MpyAaKos Npo cojianbHy

BMpOGHMuTBi‘zy Buwropogi... " inlocTpauito
6yge i Gianecy ! .
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TOGETHER WITH THE RIY CHARITY FOUNDATION, WE SHOWED

HOW TO HELP FOR FREE.

Our motto for participating in one of the largest charity events in
Ukraine was “Engagement in Action.” On average, 10,000 people
attend Kurazh over a weekend.

We found out that most Ukrainians prefer monetary donations,
being hardly aware of other ways of providing help. Therefore, we
partnered with the Riy Charity Foundation, which organized an
extensive network of volunteers who transform coffee bean sacks
into camouflage gear for the military and equipment. All
materials are sent to volunteers' homes by mail, ready to be dealt
with at any time.

Riy experts held a workshop for the event's guests, making two
helmets as a result.
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"MASTERS OF GOOD"
FORUM BY FORBES

KATERYNA ZAGORIY TOOK PART IN A DISCUSSION
ON SYSTEMIC PHILANTHROPY

In a public conversation, the speakers shared their experience

of using business approaches in charity to make the latter
more effective.

\2 COMMUNICATION RESULTS 44
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WHAT'S NEXT?

IN 2025, GIVING TUESDAY WILL STUDY PARTNERSHIPS.

We are interested in successful cases of cooperation between
business, public sector organizations, and the state. Based on
them, we will try develop interaction models that will help joint

projects to happen faster and and meet the expectations of all
participants.

For Ukraine, this is a pressing issue, as it is important to form a
common vision of the future after the war.

% WHAT'S NEXT?



LET'S TURN
ENGAGEMENT
INTO ACTION!

FOLLOW
OUR UPDATES



https://givingtuesday.ua/
https://givingtuesday.ua/
https://www.linkedin.com/company/giving-tuesday-ua/?viewAsMember=true
https://www.instagram.com/giving_tuesday_ua/
https://www.facebook.com/GivingTuesdayUA?mibextid=wwXIfr&rdid=xFcMMEDI9eusvIJn&share_url=https%3A%2F%2Fwww.facebook.com%2Fshare%2F1GeGRXgi7F%2F%3Fmibextid%3DwwXIfr#

