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WHAT WAS THIS
YEAR ABOUT

In 2025, we focused on cross-sector partnerships
between the business, civic organizations, and the
state. We realize that we are not the first ones to
speak about the importance of such cooperation.
However, for us, it was vital not just to speak about
partnerships as an idea but also try to understand
how exactly they can be practically implemented in
the Ukrainian context.

That is why, over the course of the year, we were
searching for and documenting solutions that help
different sectors better hear each other, reach
agreements, and act together.
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Team Giving Tuesday
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DISCOVERY
OF THE YEAR

While analyzing cross-sector partnerships, we have
noticed a common pattern: It is not one-time initiatives
that have the greatest impact but systemic solutions
rooted in responsibility toward a community. These
solutions enable actors to reach beyond isolated results
and work with long-term trajectories of change.

WL R g1 -Te)elgeETelg] strategic social responsibility

a way of thinking and acting which helps partners to
unite their efforts, agree on common goals, and act
consistently.

% INTRODUCTION




WHAT IS GIVING TUESDAY
DOING IN UKRAINE?

2026 (AND ON)

Implements the American concept, Becomes a project about strategic social responsibility Launches a
adapting it to develop the culture of and charity. The main focus is on the business sector engaged people |{JEETIEINENIVEE
charity in Ukraine. Engages partners to as it contributes to the country’s resilience. We study of socially responsible businesses,
charity projects and activities on Giving the best corporate social responsibility practices and NGO leaders, and civil servants.
Tuesday and, later, throughout the launch free products: the CSR guide, the Charity

year. Survey, and the Engaged Conference.

@

Goes through a transformation due to Russia’s
full-scale invasion in Ukraine. Defines more
urgent priorities and strategies in the new
reality. The project is supported by its
permanent partners.

Develops free products and studies

cross-sectoral partnershipsjigCINE1a =

Becomes a trusted information source
on social responsibility and charity for
businesses and NGOs.

% INTRODUCTION
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HOW DID WE STUDY
STRATEGIC SOCIAL
RESPONSIBILITY?

42 :

STEP 1

We participated in specialized
events to share our experience
and emphasize the importance
of strategic responsibility for
joint progress.

We conducted interviews with business,
civic, and state representatives to gather
their experience on cross-sector
partnerships for a Guide and understand
how they practically work in Ukraine.

%
Q
&

We shared the interim results

of our work on the Guide with
businesses and nonprofit
organizations to encourage them
to engage in a more active
dialogue and collaboration.

STEP 4

We held a conference for
the three sectors and
created a high-quality
platform for establishing
new partnerships.

% WORKING WITH BUSINESS
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30+ CONVERSATIONS oo
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MokpeHkKo

y L nDEPKABA-TT T

ianbHi NPOEKTA He 3aBXXAN AAIOTH KNMIOYOBUN TPABELLb, ' T .
p,Kl‘/’i"'pesynB'raT. IlHoai ue u,m|>p.v|:‘ : AKLLO MU FIPAI'HEI\I;Ilo «_I'Iapmepapo 3 HaMM gl
A3BiHKW, Nepernapm, oxonaeHHs. A iHogi 3ATANTBHO- L€ NMpo CrniBTBOPEHHS, OINCBbKI 1C »

— 3MiHW Yy CTaBJI€HHI Ntogen 4 HaBiTb da He Npo aBTOMaTU4YHe
HOBI 3aKOHM. HAL'.IOHA” bH MX 3M|H npocyBaHHﬂ» — gupekTopkKa «dyHaauii Oim PoHanbga

, ; Mak[OoHanbaa B YkpaiHi» MNanmnHa Conoew
IHTepB'to 3 KepyYMMU NapPTHEPaMK KpeaTuUBHOI AnpXxuTan-areHuii MOKO

We shared the insights in our own social networks, on the Giving
Tuesday website, and in the media. Our goal was to provide
support and new guidance to those already engaged in social

responsibility while offering inspiration and practical tips to those
just getting started.

% WORKING WITH BUSINESS 07



THE ENGAGED:
CROSS-SECTOR
PARTNERSHIPS
GUIDE

Our findings have laid the foundation for the [€g Rl 4

which will be published in 2026. We are
developing it as a practical tool for those who are already working
or plan to work at the intersection of business, state, and the civic
sector.

This Guide is intended to help navigate the complex collaboration
processes, better understand the roles of partners, and make
decisions that are effective not just once but in the long run.

% WORKING WITH BUSINESS
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WHO WE
TALKED TO

CHARITABLE FOUNDATIONS AND NGOS BUSINESSES STATE
RORMOTECH %g o : g'{éﬁfﬁlﬁﬁn
s“pe‘\\“\\\a\\s Center FAMILY i gani Gyme
=] RAZOM KERNEL

FOR UKRAINE

LMF uklon

V E T E RAN I k It was important for us to gather
H U B e e S experience of participants with different

action scales, roles, and responsibility

areas.
::: 6e36apepHicTb I'IYMG

This allowed not only identifying common
BJATOLIMHUA ®OHA O. principles of effective partnerships but also

Lr-: CEPTIA NMPUTYIN detecting differences that should be
considered when sectors agree on joint
actions and expectations.

@ THE ENGAGED: CROSS-SECTOR PARTNERSHIPS GUIDE 09



WE HAVE LEARNED THAT:

PEOPLE, REPUTATION, EVERYONE WANTS
AND ETHICS ARE RELATIONSHIPS
PARAMOUNT. RATHER THAN
TRANSACTIONS.
BUILDING SIZE DOES NOT
COMMUNITIES IS MATTER — IMPACT
A WAY TO ENSURE DOES.
RESILIENCE.

PARTNERSHIPS ARE
A NECESSITY IN AN
ENVIRONMENT OF

SCARCE RESOURCES.

FEEDBACK IS NOT
OVERRATED — IT
IS UNDERRATED.

@ THE ENGAGED: CROSS-SECTOR PARTNERSHIPS GUIDE
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PRESENTATION
OF INTERIM RESULTS

DURING THE YEAR, WE JOINED
SPECIALIZED BUSINESS EVENTS TO
DISCUSS CROSS-SECTOR PARTNERSHIPS
AS A PRACTICE RATHER THAN AN
ABSTRACT IDEA.

It is vital for us to be present in environments where
decisions are made and the understanding of social
responsibility of business is shaped.

We shared insights from the study, talked about the
approaches to strategic social responsibility, and
discussed with the participants how businesses can
deal with their social impact and partnerships in a more
systemic way.

% WORKING WITH BUSINESS
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GUESTS SPEAKERS PRESENTATIONS

THE SPEAKERS INCLUDED KATERYNA
On December 2, we held the annual “The Engaged” ZAGORIY, TYMOF” BRI K, NATA I—YA
conference as a platform for honest discussion on cross- YE MCH EN KO, SERH IY PRYTU LA, VALERI IA

sector cooperation during the war.

It was crucial for us to bring together representatives of TO LOC HYNA’ ARTE M BO RO DATI U K’
< ormal discussion of partnerships, but to oty soek ANDRII BRATUS, NATALIA MOROZOVA,
solutions and points ofpinteractioﬁ. | | ’ YEVHEN KLOPOTEN KO, ETC.

@ CONFERENCE “THE ENGAGED: CROSS-SECTOR PARTNERSHIPS IN UKRAINE" 15
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PLAYLIST

OF TALKS

WE HAVE LEARNED THAT: .

© PEOPLE, REPUTATION, AND ETHICS ARE PARAMOUNT.
©@ EVERYONE WANTS RELATIONSHIPS RATHER THAN TRANSACTIONS.

PARTNERSHIPS ARE A NECESSITY IN AN ENVIRONMENT
OF SCARCE RESOURCES.

© BUILDING COMMUNITIES IS A WAY TO ENSURE RESILIENCE.
© SIZE DOES NOT MATTER — IMPACT DOES.

FEEDBACK IS NOT OVERRATED — IT IS UNDERRATED.

@ CONFERENCE “THE ENGAGED: CROSS-SECTOR PARTNERSHIPS IN UKRAINE" 17


https://youtube.com/playlist?list=PLwwUXkzamzVdWXY-94ulhbCwQ_6b__LRo&si=FqcmfP1z-aDlures
https://youtube.com/playlist?list=PLwwUXkzamzVdWXY-94ulhbCwQ_6b__LRo&si=FqcmfP1z-aDlures
https://youtube.com/playlist?list=PLwwUXkzamzVdWXY-94ulhbCwQ_6b__LRo&si=FqcmfP1z-aDlures
https://youtube.com/playlist?list=PLwwUXkzamzVdWXY-94ulhbCwQ_6b__LRo&si=FqcmfP1z-aDlures
https://youtube.com/playlist?list=PLwwUXkzamzVdWXY-94ulhbCwQ_6b__LRo&si=FqcmfP1z-aDlures
https://youtube.com/playlist?list=PLwwUXkzamzVdWXY-94ulhbCwQ_6b__LRo&si=FqcmfP1z-aDlures
https://youtube.com/playlist?list=PLwwUXkzamzVdWXY-94ulhbCwQ_6b__LRo&si=FqcmfP1z-aDlures

PARTICIPANTS' FEEDBACK

1+1 media Ha KOHpepeHLUIl
«Hebanayxi» po

~ reHepansHWiA NapTHep
@ Ulezpni E zagoriy
BIBTOPOK foundation aAPHUUSA
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: ' ’ HEBAWOYNAI 2025: MYBJIIYHE
9K 6izHec Ta lepxasa ob’ciHanmcy IHTEPB'IO «EPNAABA x BISHEC»
A9 CUCTEeMHMUX 3MiH 3 HATASIEIO MOPO30BOIO
Po3noBinu npo AocBia cniBnpadi Ha KoHbepeHLUil HAVAS

L ' I Village
«Hebanayxi: Mi>xceKTopHi napTHepcTBa B YKpaiHi» &
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MPO NOAIO

HAIMNMNCAIJTII:

THE EVENT WAS COVERED BY ESPRESO TV RELEASED A STORY, AND
THE NEW VOICE OF UKRAINE, THE TRAVELING STUDIO "RADIO
UKRAINSKA PRAVDA, LIGA.NET, SKOVORODA" COMMUNICATED WITH
DETECTOR MEDIA, PLATFORMA THE SPEAKERS AND PRODUCED A
MEDIA, MIND, AND OTHERS. PODCAST.

@ CONFERENCE “THE ENGAGED: CROSS-SECTOR PARTNERSHIPS IN UKRAINE" 19
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CHARITY SECTOR
ANALYTICS

Conditions of the charity sector in Ukraine keep
changing. The ongoing war impacts the resources,
level of trust, and people’s motivation to help, while
the solutions that worked before are not always
effective today.

That is why, in 2025, we once again conducted a
systemic study of the sector to better understand
these changes and avoid random actions. It was
important for us to capture the current state of
charity: What is holding donors back, how trust is
transforming, and which assistance practices are
gradually becoming the new norm.

60%

2019

806% 806%

7% 629

Check-in question:

O
How many people in your immediate 53%

circle have donated or volunteered, and
are you planning to do so next year?

2022 2024 PAOYAS

2026

% CHARITY SECTOR ANALYTICS
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CHARITY SURVEY
2025 THE RESEARCH

CCCCC TY

THE STUDY CONDUCTED BY ZAGORIY

< i GiviNng
zagoriy @
foundation Tuesday

N MOTIVES FOR CHARITY ENGAGEM

FOUNDATION TOGETHER WITH TH
CENTRE FOR SOCIAL AND MARKE

//u \\ 5?3 \
{ H ) P -
The study was held in three stages: NS N/
PROTECTING UKRAINE PERSONAL TIES WITH GRATITUDI
. @
“IF SOCIETY DOES NOT UNITE A “MY HUSBAND JOINED THE ARMY IN  “WHILE WE !
QUANTITATIVE SUR\ BIT MORE... WAR WILL COME TO 2022 AND DIED... THEN THEY TOOK  BEDS... OUR ¢
SURVEY OF BENEFICIARIES US... AND THIS IS THE GREATEST MY SON-IN-LAW, MY BROTHER- AWFUL CONI
MOTIVATION — TO SAVE UKRAINE” IN-LAW — AND WE STARTED
Method: CATI (phone interviews Method: self-complet (active volunteer) VOLUNTEERING AGAIN”
(act lunteer)
Q Sample: 336 respond
ATTRACTED TO LIKE-MINDED PEOPLE e et
) MELA WH LAGE RAISED MONEY SHO
(i )  AND FOO HIM” TEET!
( edhe e activities)

The study surveyed 2,400 Ukrainians aged 18+, including 336
respondents aged 18+ who had received charitable assistance ”
over the past year. A qualitative survey on the barriers to and | —
motivations for charity was carried out among four focus groups.

S
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2025

CHARITY SURVEY

Charity Prevalence
Index in 2025

out of 10
charity importance rating

Average monthly
donation per Ukrainian

of donors prefer
regular donations

CHARITY SECTOR ANALYTICS
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CHARITY SURVEY
2025

FOR THE FIRST TIME, WE STUDIED CORPORATE

SOCIAL RESPONSIBILITY SEPARATELY

and discovered that a business’ ethical stance is
increasingly influencing Ukrainians’ choices and
their willingness to support companies with money.

THE NEED TO BE PART OF

A COMMUNITY IS GROWING

Ukrainians are looking not only for
opportunities to help, but also for a sense
of belonging, trust, and common action.

OUR FURTHER FINDINGS:

HAQLABAUYI OOMOMOI EMOLYIAHI CTAHW, AIKI BIOHYB |OTPUMYBAYI 0,OMNOMOIY

PECMOHOEHTW MiO YHAC 0O0r(

7.4v HapaBanu B npoTsiromM ocTaHHix 12 micsiuis 6naroginH
a60 3alManucb BOJIOHTEPCTBOM?

11. Aki emouii Bu BiguyBaeTe, konu ponomaraere? 3apo0BONEeHICTb 4ONOMOrolo 3aneXHO Big ii popmu

BiguyTTs 060B’13KY, BHYTPilLHLOT
noTpebu gponomMmaratu

MNMonerweHHA abo BiguyTTA,
wo 3po6us(-na) Wocb KOpUCHe

[polioBa gonomMora

Bipy y B3aeEMHicTb: CbOrogHi gonomMararo
S, 3aBTPa A40MNOMOXYTb MEHi

Cnokii, YMUPOTBOPEHHA
Hi, B meHe

Hemae Takofl
MonuBocCTi

PapicTb a6o nigHeceHHsA

CamonoBary/roppaictb

AN AVERAGE DONATION AMOUNT HAS DECREASED,

BUT ASSISTANCE HAS BECOME REGULAR

Charity is gradually moving from
spontaneous actions to sustainable
support practices.

| N=1487, 62% sig ycix onuTarmx

% CHARITY SECTOR ANALYTICS
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GIVING TUESDAY AND
FUTURE GENERATIONS

IT IS IMPORTANT FOR US TO WORK NOT ONLY WITH
PEOPLE WHO ALREADY ENGAGE IN CHARITY, BUT ALSO

THOSE WHO ARE JUST SHAPING THEIR UNDERSTANDING
OF RESPONSIBILITY AND PARTICIPATION.

Hence, Giving Tuesday in Ukraine is developing partnerships focused
at working with children, the youth, and students' communities. For
several years, while working with children and educators, we have
been collaborating in this field with the National Bank of Ukraine
(NBU), as well as with the Ukrainian Catholic University — in our
work with students and young people.

Ukrainian
Catholic
University

SARNOPe eCture on foeus and meaning

@ YOUTH AND CHILDREN 26 at UE:U With Mariia Nazarova




GIVING TUESDAY
AND CHILDREN

This year's joint activities focused on the topic

of responsible planning of expenses related to
animal care.

National Bank
of Ukraine

S

YOUTH AND CHILDREN
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GIVING TUESDAY
AND CHILDREN

366

participants of the online meeting for
children and educators “How to
Understand a Furry Friend and Find a
Home for Them” held together with
the animal adoption center Zachyn.

educators participated in an online
presentation of the “Charity Survey
2025" led by Olena Vitrynska, Head of
Research at Zagoriy Foundation.

educators joined an online training
within the NBU Charity School “How
to Interact with Stray Dogs: Tips from
a Cynologist” organized by Zachyn.

240

participants were attracted to the
contest “A Home for Furry Friends”
held by the NBU and Zachyn center.

READ MORE ABOUT IT HERE:

#.

% YOUTH AND CHILDREN
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https://promo.bank.gov.ua/giving-tuesday/
https://promo.bank.gov.ua/giving-tuesday/

A LESSON IN CARING
AT AN UNDERGROUND
SCHOOL

Before Giving Tuesday, we conducted an open lesson
at an underground school in Zaporizhzhia for the 4A
class to talk to children in the pre-frontline city about
engagement during the war.

Our aim was to show that assistance can be provided
in different ways — not only with money — and that
support, gratitude, and caring for others remains
important even in difficult circumstances.

% YOUTH AND CHILDREN 29




GIVING TUESDAY
AND THE YOUTH

Every year, on Giving Tuesday, the Ukrainian Catholic

University provides space for a dialogue with young people
about responsibility, engagement, and choices that have

societal consequences.

THIS YEAR'S SPEAKER OF THE OPEN LECTURE WAS
MARIA NAZAROVA, A TACTICAL MEDICINE INSTRUCTOR

AND CO-AUTHOR OF THE TRAINING PROGRAM FOR
COMBAT MEDICS IN THE ARMED FORCES OF UKRAINE.

500+

STUDENTS JOINED
ONLINE AND OFFLINE

% YOUTH AND CHILDREN
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UPDATING THE
APPROACH R ST B <7 NP N R 7 3 6 1 TR

il

IN 2025, WE UPDATED OUR APPROACH TO THE

INFORMATION CAMPAIGN TO FOCUS ON SYSTEMIC
ENGAGEMENT PRACTICES.

s zagoriy LIlegpui
2 foundation B1BTOPOK

We collected and highlighted the experiences of businesses, civic
organizations, and teams for which social responsibility is part of
their everyday work. Such examples can kickstart a chain reaction
of engagement — when the actions of some people become a
role model and source of motivation for others, and responsibility
gradually becomes a habit.

The campaign was implemented both offline and digitally.

% INFORMATION CAMPAIGN 32



2 MILLION PEOPLE COVERED,
IN 17 CITIES ON 100 SCREENS. oo

pO3NOBIRA; VI
~p0 CBOT ,
112 ﬂﬂghf

BYMHK Ly

E zagoriy
foundation

LLegpui
HIATODOK
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ORGANIZATIONS

SUMMED UP THE YEAR TOGETHER
WITH GIVING TUESDAY, INCLUDING:

49 BUSINESSES AND
ORGANIZATIONS

Foxtrot, WOG, GUNIA Project, COMFY, Nova
Poshta, FRACTAL, SoftServe, PrivatBank, DILA,
Sens, Megapolis+, Ronald McDonald House,
MacPaw, Synergy, MixMart, Kormotech, Kernel,
Dobrobut, StarLightMedia, and others.

This is much more than the year before. So, the
chain reaction works.

DokcTpoT (el % softserve

M MpusarBaHk ‘FRACTAI_ & MacPaw

L4
{ AOBPOBYT  starlight media MIKCEZAMAPT

3AOPOB’'A KpaiHy HeobxinHe nmopyy

rHSEh.  GUNIA  (EHC  KERNEL

CDpr,au,iﬂ RORMOTECH
| BB FAMILY
B YKpaiHi

> HAVAS

SYNERGY 3AHUPYHA Village

UUUUUUUUUUUUU

I'Ipoc1'|p
cniyibHoOro
noGpa

Y
NS
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1AM MM Sl .
NMMLLUAEMOCH dk @ nyH pobus cBIT
Y 2025 POLJ?

Kpawum y 2025?

‘ : R #naHUOXXOK_Hebanay>KocTi
N () e % YIIC \ N Big npoekTiB Zagoriy Foundation
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#naHLIOXXOK_He6anaymocTi

(¥ aAPHUUSA

roPTAUTE TA
AI3HABAUTECS,

fiIK MM IHBECTYEMO
Y CTIMKICTb )
TA 3[,0POB’Sl KPAIHM

QPHUU®

AOBPOBYT

2025
PIK JOBPUX CITPAB

Byt HeGanaoy»KkMmMm — Hall CBiAOMUIM BUBIP

INFORMATION CAMPAIGN
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"HEBAMOY)KICTb

Llegpui
BiIBTOPOK

NMPOEKTU ATEHLLII 2025 POKY,
CTBOPEHI HA OCHOBI

’

HEBAI/I.U,Y)KICTb ) I'Imoc.‘nmoc-

5

c.’
"y
o

MpoekT “Yyew? Mntoc. Mnioc” — we iHiliaTnea rpomaacbkoi opranisalii “Biauyit’, cnpamosaHa
Ha NigTPMMKY Ta peabiniTauito yKpaiHCbKMX BICbKOBWX, AKI BTPATUM CNyX Aig Yac 60M0BuMX Ail.
MeTolo NPOEKTY € AONOMOra HallM 3aXUCHNKaM NOBEPHY TWU 3B'A30K i3 HAaBKOJIVLLHIM CBITOM,
~~nonaTv couianbHy i301ALi10 Ta iHTerpyBaTnca B CycninbCTBO, BUKOPUCTOBYIOHM NepefoBi

& av cnyxonportesysanHsa Ta peabinitauii.

Ob'€AHYE

( OONYYAEMOCH A0 #/TAHUIOXXOK_HEBAMAY XKOCTI )
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SOCIAL NETWORKS
AND MEDIA

6,000,000 WA 14,792

POST VIEWS MENTIONS IN SOCIAL  MENTIONS INTERACTIONS
NETWORKS IN THE MEDIA  WITH THE CONTENT

Throughout the year, we have consistently
spoken about social responsibility, charity,
and partnerships in order to scale our
impact and share our experience with a
wider audience.

% COMMUNICATION RESULTS 39



THE BLOG OF
ENGAGEMENT

@ Lllegpuh giaTOpOK BNOr HEBAMOYXOCTI + CTATUMAPTHEPOM + (OH®EPEHLLIi Mg 13 KCB

LLleppuii iTopok 1 rpyaHa 2026 poky < 297 gHis 41 xBUNWH 04 cexyug)

LLLEOPUIA BIBTOPOK BINIbLLE CTATEM —

7 "" ~ ‘I’_,.-"' . \
I]. BonoHTepetBo | | ]
z

* of Y gt BnarogiliHicTb
7 B YKpaiHi

\
| 1 :

\
| R —
J

f",_‘ / ."" 'iﬁ \
II " I|
v\

\‘ .
¥y

2025

|\J

YutaTtn 7 xB, 11.12.2025 i { w ’ p >~ YutaTtn 1 x8, 27.11.2025

Ak npoiiina 3ycTpiy 3 Mapicio N . - : ] <27 ™ % [ocnipxeHHs cdepm bnaropiiHocTi
Hasaposoio B YKY: Te3u Ta Bigeo = Y = B 2025

We have regularly published materials on
our website about social responsibility, | UuraTh 5 x8, 15.12.2025
Ch arity and phllanthropy as Well as : - 1 C-level ykpaiHcbKkoro 6isHecy, BilicbKOBI, pagHUKHU, cTpiMepy, ninepmn NGO
) 7! ' ) ! o N Ta iHWi HeGaipyxi
interviews with businesses and civic
organizations. Our aim was to make this .

«lMpauesnawTyBaHHsA BETEpaHIB i

issue understandable for people loo klng for BETepaHOoK - LUNAX A0 KaapoBoro YuTaTh 6 X8, 06.02.2026
information and guidance for their own BUGKMBR Sas, B 1 QARG RIMH e, = Terpenuii KCB B Ypaini: wo

cnie3acHoBHMLUA Veteran Hub IBoHa 3MiHUTbCs y 2026 poui ¥ Ha Wwo
actions. KocTuHa GisHecy BapTO 3Ba)KaTu BXKe 3apa3

Yutatn 9 xB, 14.01.2026

Over the year, the Blog has attracted
25,000 organic sessions.

% COMMUNICATION RESULTS 40



DO/NATION

Zagoriy Foundation supported the Do/
Nation exhibition by KUNSHT, while the
Giving Tuesday team prepared materials
about the philanthropists whose stories
were presented at the exhibition. Thus,
we enriched the cultural project with a
sense of engagement and presented

philanthropy as an important aspect of
social development.

You can read them on the website.

% COMMUNICATION RESULTS
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BUSINESS
THAT CHANGES
THE COUNTRY

KaterynaZagoriy presented the Corporate Social
Responsibility Guide and the results of the
Ukrainian National Charity Survey at the annual
CSR Ukraine event to share the developed
approaches with the business community.

Bianec, wo amiHwoe KpaiHy
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NMyBnivHE IH

“AK yKpaiHLUi cTaBNATb!
HoMnaHin i AKiI HCB npd
pobutn”

I3 HaTepumHoIO 3aro\

Cnie3sacHoBHMUelo Zagoriy Founei
AVpeKTopKolo paan aupeKTopis ! ‘! \
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ATLAS

Together with other Zagoriy Foundation
projects, we participated in the Atlas
music festival zone to be present in the
wider public context and discuss
engagement beyond professional and
expert environments.
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WHAT'S NEXT?

IN 2026, WE FOCUS
ON COMMUNITY
DEVELOPMENT.

We see that engagement is most effective when
people and organizations are not left alone with
their efforts but feel part of a wider circle of mutual
support and actions.

We continue working with businesses, civic
organizations, the youth, and partners to
strengthen ties between them, create spaces for
experience exchange, and shape an environment
where collaboration becomes a norm rather than
an exception.
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LET'S TURN ENGAGEMENT (U %
INTO ACTIONS!

FOLLOW
OUR UPDATES



https://www.instagram.com/giving_tuesday_ua/
https://www.facebook.com/share/1GeGRXgi7F/?mibextid=wwXIfr
https://givingtuesday.ua/en/
https://www.linkedin.com/company/giving-tuesday-ua/?viewAsMember=true

