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What Was This 
Year About

In 2025, we focused on cross-sector partnerships 
between the business, civic organizations, and the 
state. We realize that we are not the first ones to 
speak about the importance of such cooperation. 
However, for us, it was vital not just to speak about 
partnerships as an idea but also try to understand 
how exactly they can be practically implemented in 
the Ukrainian context.



That is why, over the course of the year, we were 
searching for and documenting solutions that help 
different sectors better hear each other, reach 
agreements, and act together.  









 Introduction

Team Giving Tuesday
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Discovery 
of the Year

While analyzing cross-sector partnerships, we have 
noticed a common pattern: It is not one-time initiatives 
that have the greatest impact but systemic solutions 
rooted in responsibility toward a community. These 
solutions enable actors to reach beyond isolated results 
and work with long-term trajectories of change.



We call this approach strategic social responsibility —     
a way of thinking and acting which helps partners to 
unite their efforts, agree on common goals, and act 
consistently.
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What is Giving Tuesday 
doing in Ukraine?

2018-2022

Implements the American concept, 
adapting it to develop the culture of 
charity in Ukraine. Engages partners to 
charity projects and activities on Giving 
Tuesday and, later, throughout the 
year.

2024

Becomes a project about strategic social responsibility 
and charity. The main focus is on the business sector 
as it contributes to the country’s resilience. We study 
the best corporate social responsibility practices and 
launch free products: the CSR guide, the Charity 
Survey, and the Engaged Conference.

2026 (and on)

Launches a community of        
engaged people for representatives 
of socially responsible businesses, 
NGO leaders, and civil servants.

2022-2023

Goes through a transformation due to Russia’s 
full-scale invasion in Ukraine. Defines more 
urgent priorities and strategies in the new 
reality. The project is supported by its 
permanent partners.

2025

Develops free products and studies 
cross-sectoral partnerships in Ukraine. 
Becomes a trusted information source 
on social responsibility and charity for 
businesses and NGOs.
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Working with Business



How Did We Study 
Strategic Social 
Responsibility?

STEP 2

STEP 1

We conducted interviews with business, 
civic, and state representatives to gather 
their experience on cross-sector 
partnerships for a Guide and understand 
how they practically work in Ukraine. 

We participated in specialized 
events to share our experience 
and emphasize the importance 
of strategic responsibility for 
joint progress.  

Working with Business

STEP 3

We shared the interim results     
of our work on the Guide with 
businesses and nonprofit 
organizations to encourage them 
to engage in a more active 
dialogue and collaboration.

STEP 4
We held a conference for 
the three sectors and 
created a high-quality 
platform for establishing 
new partnerships.

06



30+ conversations with the business, civic sector, 
and state representatives. 



ІНТЕРВʼЮ КСВ

Гліб 
Проненко Світлана Денисенко,


директорка  
KSE Foundation Яна Ляхович, 

Chief Communication 
Officer 1+1 mediaТетяна 

Мокренко

«Запрошуємо 
           інвестувати 
в людські долі»
– директорка «Фундації Дім Рональда 
МакДональда в Україні» Галина Соловей

Держава – 
ключовий гравець, 
якщо ми прагнемо 
загально-
національних змін

Соціальні проєкти не завжди дають 
швидкий результат. Іноді це цифри: 
дзвінки, перегляди, охоплення. А іноді 
– зміни у ставленні людей чи навіть 
нові закони.
Інтерв’ю з керуючими партнерами креативної диджитал-агенції MOKO

«Партнерство з нами  
— це про співтворення,  
а не про автоматичне 
просування»

We shared the insights in our own social networks, on the Giving 
Tuesday website, and in the media. Our goal was to provide 
support and new guidance to those already engaged in social 
responsibility while offering inspiration and practical tips to those 
just getting started.
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The Engaged: 

Cross-Sector 

Partnerships 

Guide

Our findings have laid the foundation for the Cross-Sector 
Partnerships Guide, which will be published in 2026. We are 
developing it as a practical tool for those who are already working 
or plan to work at the intersection of business, state, and the civic 
sector.



This Guide is intended to help navigate the complex collaboration 
processes, better understand the roles of partners, and make 
decisions that are effective not just once but in the long run.
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Who we 

talked to

BusinessesCharitable Foundations and NGOs

The Engaged: Cross-Sector Partnerships Guide

State

…і далі буде

It was important for us to gather 
experience of participants with different 
action scales, roles, and responsibility 
areas. 



This allowed not only identifying common 
principles of effective partnerships but also 
detecting differences that should be 
considered when sectors agree on joint 
actions and expectations.
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We have learned that: 

People, reputation, 
and ethics are 
paramount.

Everyone wants 
relationships 
rather than 
transactions.

Building 
communities is        
a way to ensure 
resilience.

Size does not 
matter — impact 
does.

The Engaged: Cross-Sector Partnerships Guide

Partnerships are 
a necessity in an 
environment of 
scarce resources.

Feedback is not 
overrated — it 
is underrated.
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Presentation 

of Interim Results

During the year, we joined 
specialized business events to 
discuss cross-sector partnerships 
as a practice rather than an 
abstract idea.

It is vital for us to be present in environments where 
decisions are made and the understanding of social 
responsibility of business is shaped. 



We shared insights from the study, talked about the 
approaches to strategic social responsibility, and 
discussed with the participants how businesses can 
deal with their social impact and partnerships in a more 
systemic way.


Working with Business
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Havas Talks

Working with Business


MeetUp Enterpreneur Forum






Про що говорили?

ЕВА
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Conference “The Engaged: Cross-
Sector Partnerships in Ukraine”





400
guests

36
speakers


15
presentations

The speakers included Kateryna 
Zagoriy, Tymofii Brik, Natalya 
Yemchenko, Serhiy Prytula, Valeriia 
Tolochyna, Artem Borodatiuk, 
Andrii Bratus, Natalia Morozova, 
Yevhen Klopotenko, etc. 





Conference “The Engaged: Cross-Sector Partnerships in Ukraine”
 15

On December 2, we held the annual “The Engaged” 
conference as a platform for honest discussion on cross-
sector cooperation during the war. 



It was crucial for us to bring together representatives of 
the business, state, and civic sector in one space — not for 
a formal discussion of partnerships, but to jointly seek 
solutions and points of interaction.















https://youtube.com/
playlist?

list=PLwwUXkzamzVdW
XY-94ulhbCwQ_6b__LRo&

si=FqcmfP1z-aDlures

Playlist 

of talks

We have learned that: 

People, reputation, and ethics are paramount.



Everyone wants relationships rather than transactions.



Partnerships are a necessity in an environment                           
of scarce resources.



Building communities is a way to ensure resilience.



Size does not matter — impact does.



Feedback is not overrated — it is underrated.

Conference “The Engaged: Cross-Sector Partnerships in Ukraine”� 17
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Participants’ feedback
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Про подію 
написали: 

The event was covered by 
The New Voice of Ukraine, 
Ukrainska Pravda, Liga.net, 
Detector Media, Platforma 
Media, Mind, and others.

Espreso TV released a story, and 
the Traveling Studio “Radio 
Skovoroda” communicated with 
the speakers and produced a 
podcast.
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Charity Sector 
Analytics




Charity Sector 
Analytics



67%
Conditions of the charity sector in Ukraine keep 
changing. The ongoing war impacts the resources, 
level of trust, and people’s motivation to help, while 
the solutions that worked before are not always 
effective today.


That is why, in 2025, we once again conducted a 
systemic study of the sector to better understand 
these changes and avoid random actions. It was 
important for us to capture the current state of 
charity: What is holding donors back, how trust is 
transforming, and which assistance practices are 
gradually becoming the new norm.

60%

2019

Charity Sector Analytics


86% 86%

62%

53%
59%

Check-in question: 
How many people in your immediate 
circle have donated or volunteered, and 
are you planning to do so next year?

2022 2024 2025 2026
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Charity Survey 

2025

The study conducted by Zagoriy 
Foundation together with the 
Centre for Social and Market 
Research “SOCIS” revealed: We are 
becoming more systemic and get 
attracted to like-minded people.

The study surveyed 2,400 Ukrainians aged 18+, including 336 
respondents aged 18+ who had received charitable assistance 
over the past year. A qualitative survey on the barriers to and 
motivations for charity was carried out among four focus groups.

Charity Sector Analytics


Download 
the research

https://
givingtuesday.ua/
doslidzhennya/
doslidzhennya-
sfery-
blagodijnosti-2025/

22

https://givingtuesday.ua/en/survey/charity-survey-2025/
https://givingtuesday.ua/en/survey/charity-survey-2025/
https://givingtuesday.ua/en/survey/charity-survey-2025/
https://givingtuesday.ua/en/survey/charity-survey-2025/
https://givingtuesday.ua/en/survey/charity-survey-2025/
https://givingtuesday.ua/en/survey/charity-survey-2025/
https://givingtuesday.ua/en/survey/charity-survey-2025/
https://givingtuesday.ua/en/survey/charity-survey-2025/


Charity Survey 

2025

Charity Sector Analytics


6,7
Charity Prevalence 
Index in 2025

8,7
out of 10                    
charity importance rating

480 uah
Average monthly 
donation per Ukrainian

25%
of donors prefer 
regular donations
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Charity Survey 

2025

For the first time, we studied corporate 
social responsibility separately

and discovered that a business’ ethical stance is 
increasingly influencing Ukrainians’ choices and 
their willingness to support companies with money.

The need to be part of  
a community  is growing

Ukrainians are looking not only for 
opportunities to help, but also for a sense 
of belonging, trust, and common action.

An average donation amount has decreased, 
but assistance has become regular

Charity is gradually moving from 
spontaneous actions to sustainable 
support practices.

Charity Sector Analytics


Our further findings:

24



Youth and Children



Giving Tuesday and 
Future Generations



It is important for us to work not only with 
people who already engage in charity, but also 
those who are just shaping their understanding 
of responsibility and participation. 


Hence, Giving Tuesday in Ukraine is developing partnerships focused 
at working with children, the youth, and students’ communities. For 
several years, while working with children and educators, we have 
been collaborating in this field with the National Bank of Ukraine 
(NBU), as well as with the Ukrainian Catholic University — in our 
work with students and young people.







Youth and Children 26
An open lecture on focus and meaning 
at UCU with Mariia Nazarova



Giving Tuesday 

and Children

Together with the NBU, we develop 
children’s engagement while combining 
charity issues with practical skills, 
including financial literacy. 

This year’s joint activities focused on the topic 
of responsible planning of expenses related to 
animal care. 


Youth and Children
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Giving Tuesday 

and Children



366 480
participants of the online meeting for 
children and educators  “How to 
Understand a Furry Friend and Find a 
Home for Them” held together with 
the animal adoption center Zachyn. 



educators joined an online training 
within the NBU Charity School “How 
to Interact with Stray Dogs: Tips from 
a Cynologist” organized by  Zachyn.

480
educators
participated in an online 
presentation of the “Charity Survey 
2025” led by Olena Vitrynska, Head of 
Research at Zagoriy Foundation.



240
participants were attracted to the 
contest “A Home for Furry Friends” 
held by the NBU and Zachyn center.

Youth and Children


Read more about it here:

АФФ
ФФФ
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A Lesson in Caring 
at an Underground 
School

Before Giving Tuesday, we conducted an open lesson 
at an underground school in Zaporizhzhia for the 4A 
class to talk to children in the pre-frontline city about 
engagement during the war.



Our aim was to show that assistance can be provided 
in different ways — not only with money — and that 
support, gratitude, and caring for others remains 
important even in difficult circumstances.



Youth and Children
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Giving Tuesday 
and the Youth

Every year, on Giving Tuesday, the Ukrainian Catholic 
University provides space for a dialogue with young people 
about responsibility, engagement, and choices that have 
societal consequences.


This year’s speaker of the open lecture was 
Maria Nazarova, a tactical medicine instructor 
and co-author of the training program for 
combat medics in the Armed Forces of Ukraine.



500+ 
students joined 
online and offline
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Information Campaign



Updating the 
Approach

In 2025, we updated our approach to the 
information campaign to focus on systemic 
engagement practices.

We collected and highlighted the experiences of businesses, civic 
organizations, and teams for which social responsibility is part of 
their everyday work. Such examples can kickstart a chain reaction 
of engagement — when the actions of some people become a 
role model and source of motivation for others, and responsibility 
gradually becomes a habit.


The campaign was implemented both offline and digitally.
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2 million people covered, 
in 17 cities on 100 screens.

 With the support of 

our partner Big Media

Kyiv
Poltava
Sumy

Kharkiv Odesa Zaporizhzhia Lviv Vinnytsia
Chernihiv Rivne Cherkasy Zhytomyr Chernivtsi

Uzhhorod Ternopil Ivano-Frankivsk Khmelnytskyi
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49 businesses and 
organizations
summed up the year together 
with Giving Tuesday, including:

Foxtrot, WOG, GUNIA Project, COMFY, Nova 
Poshta, FRACTAL, SoftServe, PrivatBank, DILA, 
Sens, Megapolis+, Ronald McDonald House, 
MаcPaw, Synergy, MixMart, Kormotech, Kernel, 
Dobrobut, StarLightMedia, and others. 


This is much more than the year before. So, the 
chain reaction works.
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Communication 
Results



Social networks 
and media

6,000,000
post views

1,431 
mentions in social 
networks


Communication Results

254
mentions

in the media

14,792

interactions

with the content

Throughout the year, we have consistently 
spoken about social responsibility, charity, 
and partnerships in order to scale our 
impact and share our experience with a 
wider audience.
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The Blog of 
Engagement

We have regularly published materials on 
our website about social responsibility, 
charity, and philanthropy, as well as 
interviews with businesses and civic 
organizations. Our aim was to make this 
issue understandable for people looking for 
information and guidance for their own 
actions.


Over the year, the Blog has attracted 
25,000 organic sessions.
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Do/Nation

Zagoriy Foundation supported the Do/
Nation exhibition by KUNSHT, while the 
Giving Tuesday team prepared materials 
about the philanthropists whose stories 
were presented at the exhibition. Thus, 
we enriched the cultural project with a 
sense of engagement and presented 
philanthropy as an important aspect of 
social development.


You can read them on the website.

Communication Results 41



Business 

that Сhanges 
the Сountry

KaterynaZagoriy presented the Corporate Social 
Responsibility Guide and the results of the 
Ukrainian National Charity Survey at the annual 
CSR Ukraine event to share the developed 
approaches with the business community.
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Atlas

Together with other Zagoriy Foundation 
projects, we participated in the Atlas 
music festival zone to be present in the 
wider public context and discuss 
engagement beyond professional and 
expert environments. 
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What’s Next?

In 2026, we focus           
on community 
development. 

We see that engagement is most effective when 
people and organizations are not left alone with 
their efforts but feel part of a wider circle of mutual 
support and actions.


We continue working with businesses, civic 
organizations, the youth, and partners to 
strengthen ties between them, create spaces for 
experience exchange, and shape an environment 
where collaboration becomes a norm rather than 
an exception.
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Let’s turn engagement 
into actions!

Follow 

our updates

instagram Facebookwebsite linkedin

https://www.instagram.com/giving_tuesday_ua/
https://www.facebook.com/share/1GeGRXgi7F/?mibextid=wwXIfr
https://givingtuesday.ua/en/
https://www.linkedin.com/company/giving-tuesday-ua/?viewAsMember=true

